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A
round the world, the methods of
conducting business are chang-
ing rapidly. At Georgetown Col-
lege, we feel that our institution

must change just as rapidly. The continual
growth of international businesses indi-
cates a need for the development of re-
sources to provide international business
education. We also see a need to increase
foreign language proficiency and to facili-
tate global communication. Finally, we
know that technology is ingrained into
today’s society and that proficiency with
technology is a major part of the educa-
tional and work experience.

To meet these needs, we plan to inte-
grate Georgetown College’s business, for-
eign language, and political science de-
partments into one cohesive program:
the Center for Commerce, Language, and
Culture (CCLC). Our objective for the
CCLC is to prepare our undergraduates
to enter the global business world by pro-
viding them with a sound foundation in
business and economic principles, flu-
ency in a foreign language, and knowl-
edge of the culture of the global market
and business world. Technology will be
used to bring this world of commerce and
culture into the learning experience.

Georgetown’s Center for Commerce,
Language, and Culture will be a place
where both international and local com-
panies can share ideas with future gradu-
ates, a place where students can learn
how to become respected leaders in
worldwide commerce in the new century.
We are creating a learning laboratory in
which students and business profession-
als will come together to interact with,
learn from, and be mentored by George-
town faculty and by a cadre of business

leaders known as Distinguished Fellows
for Corporate Studies. Some facets of the
CCLC include the following:

■ A one-week Summer Institute for
High-Tech Business Management for
those students planning to enter pre-
professional college programs such as
r e l i g i o n ,  l aw,  e n g i n e e r i n g,  a n d
medicine.

■ A three-year Select Program focusing
on students who show academic lead-
ership and promise. These students
will employ interdisciplinary ap-
proaches to problem solving and will
set a goal of attaining bilingualism in
exchange for exclusive scholarship
opportunities. 

■ Internship programs with domestic and
international, corporate and govern-
ment focal points that accommodate
students of all majors and backgrounds. 

■ The Institute for Business Productivity,
which consists of innovative, practical,
noncredit workshops and seminars for
students, professionals, and commu-
nity members. This Institute will pre-
sent topics known as Real-world Appli-
cation Modules (RAMs) including
teamwork and conflict management,
critical thinking and problem solving,

entrepreneurial enterprise, product
strategy development, promotional and
advertising strategies, lobbying funda-
mentals, mergers and acquisitions, e-
commerce, and financial forecasting. 

The role of technology in the CCLC is
to create a learning environment that
brings the world’s business, political, 
and cultural  events to the college
doorstep of the student. The latest in
wireless mobile computing technologies
will enable classrooms to serve multiple
purposes. Cultural Emersion Centers will
include computing, videoconferencing,
kitchen facilities, and other teaching
technologies such as smart boards and
camera projection systems to immerse
the student in a total learning environ-
ment. Awareness of global business and
news events will be supported by strate-
gically placed plasma screens located in
the common areas and displaying video
programming from around the world.
Personal digital assistants will be used to
support political science and business
coursework in and out of the classroom. 

Developing a program that incorpo-
rates technology into multidisciplinary ac-
ademic departments has drawn on the 
internal resources of the institution and
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has provided opportunities for partner-
ships with technology companies—for
workplace design (Steelcase Inc.), for tech-
nology planning and coordination
(Haverstick Consulting), and for network
design to support voice, video, and data
applications (Cisco Systems Inc.). Such
collaborations have played a major role in
the creation of the CCLC. In addition, cor-
porate collaborations in the form of aca-
demic programs involving interns, schol-
arships, and studies abroad will offer
significant rewards for both the graduates
of the CCLC and its corporate partners.

The goal of Georgetown College is to
develop relationships with international
and global businesses in order to provide
an international learning experience for
the students of the Center for Commerce,
Language, and Culture while at the same
time developing future employees ca-
pable of functioning in a
global society for our busi-
ness partners.

William H. Crouch Jr. is Presi-
dent of Georgetown College,
Georgetown, Kentucky.
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■ Outsourcing IT on Campus

■ Evaluating Distance Education

■ Self-Regulation in Web
Courses

■ Learning from the Past

■ IT for the Liberal Arts College
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